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Value Creation Process

Since its founding, the Yamato Group has been helping to enrich our society through “Delivery.”

We consider it our responsibility to create a sustainable society in the age of heightened 

uncertainty that lies ahead. Squarely taking on the challenges of the future in collaboration with 

a diverse array of partners, the Yamato Group will create “New Logistics” and “New Value” with 

innovation as our starting point.
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